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Seven major elements of communication process are: (1) sender (2) ideas (3) encoding (4) communication
channel (5) receiver (6) decoding and (7) feedback. Communication may be defined as a process concerning
exchange of facts or ideas between persons holding different positions in an organisation to achieve mutual
harmony.
7 Major Elements of Communication Process
Lasswell (1948) classic definition of communication defines communication as: who (source or sender), says
what (message), in which channel (medium), to whom (audience or receiver), with what effect. In other words
this model is about process of communication and its function to society.
Chapter 1
â€œCommunication is the process which involves transmission and accurate replication of ideas, ensured by
feedback for the purpose of eliciting action which will accomplish organizational goalsâ€•.
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A. Business communication is known simply as "communications". It encompasses a variety of topics,
including marketing, branding, customer relations, consumer
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Business Communication: Process and Product. BUSINESS COMMUNICATION: PROCESS AND
PRODUCT presents the most current and authoritative communication technology and business
communication concepts. Written by award-winning author and renowned leader Mary Ellen Guffey and new
coauthor Dana Loewy, BC:PP offers the most up-to-date...
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The transmitter is assured of the accurate replication of the ideas by feedback, i.e., by the receiver's
response, which is communicated, back to the transmitter. Here it is suggested that communication is a two
way process including transmission of feedback. 4. The purpose of all communication is to elicit action.
INTRODUCTION TO COMMUNICATION - Haryana (India)
Definition: The Communication is a two-way process wherein the message in the form of ideas, thoughts,
feelings, opinions is transmitted between two or more persons with the intent of creating a shared
understanding. Simply, an act of conveying intended information and understanding from one person to
another is called as communication.
What is Communication Process - Business Jargons
Business Communication for Success (BCS) provides a comprehensive, integrated approach to the study
and application of written and oral business communication to serve both student and professor.
This text was adapted by The Saylor Foundation under a
This chapter presents the communication process. It describes the basic elements of the communication
process and defines concepts. It also sheds light on forms of communication and basic characteristics of
each form. Lastly, the chapter reviews the contents that communication process is functioning within.
Communication Chapter 1 - cu
(1) Comprehend the elements of the communication process and (2) respond positively to it and how it
applies to their goals and lives. Objectives: Cognitive: â€” Define effective communication â€” Explain the
elements of the communication process, the best communication approach (transaction), and internal and
external barriers.
Lesson 7 Communication Process - cls.utk.edu
Discussing communication in terms of sender-receiver implies one-way communication. However, human
communication often is a two-way process in which each party shares sending and receiving responsibilities.
As the quantity of people taking part in a communication increases, the potential for errors in encoding and
decoding increases,
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